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ABSTRAK 
PENGARUH HARGA, KUALITAS PRODUK DAN CITRA 
MEREK TERHADAP KEPUTUSAN PEMBELIAN PAKAN 
BURUNG KICAUAN “CHIRPY” 
(STUDI KASUS PASAR BURUNG ROGOWANGSAN PATI) 
ALIF FATHURRAHMAN 
2012-11-248 
 
Dosen Pembimbing : 1. Dr. Drs. Ag. Sunarno H, SH. S.Pd. MM. 
  2. Ratih Hesty Utami, SE. MM. 
 
UNIVERSITAS MURIA KUDUS 
FAKULTAS EKONOMI PROGRAM STUDI AKUNTANSI 
Penelitian ini bertujuan untuk menganalisa pengaruh harga, kualitas produk dan 
citra merek terhadap keputusan pembelian pakan burung kicauan “chirpy” (studi 
kasus Pasar Burung Rogowangsan Pati). Dimana diajukan lima variabel bebas dan 
satu variabel terikat, yaitu harga, kualitas produk dan citra merek sebagai variabel 
bebas dan keputusan pembelian sebagai variabel terikat. 
Penelitian ini dilakukan dengan metode survei terhadap konsumen Pasar Burung 
Rogowangsan Pati dan pengujian hipotesis menggunakan analisis regresi linier 
berganda. Tahap pertama menguji validitas dan reliabilitas pertanyaan setiap 
variabel. Tahap kedua, meregresi harga, kualitas produk dan citra merek terhadap 
keputusan pembelian pakan burung kicauan “chirpy” (studi kasus Pasar Burung 
Rogowangsan Pati). 
Hasil penelitian menunjukkan bahwa variabel harga, kualitas produk dan citra 
merek berpengaruh positif signifikan terhadap keputusan pembelian pakan burung 
kicauan “chirpy”. Disarankan bahwa daftar harga yang ada tidak sering berubah-
berubah sehingga membuat konsumen menjadi bingung dan tidak tertarik 
membeli produk pakan burung kicauan “Chirpy”, selain itu perusahaan agar 
mempertahankan citra baik perusahaan dengan mengadakan kegiatan latihan 
bersama maupun kompetisi dengan memberikan produk-produk unggulan bagi 
para peserta. 
Kata kunci:  harga, kualitas produk, citra merek dan keputusan pembelian. 
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ABSTRACT 
THE EFFECT OF PRICE, PRODUCT QUALITY AND BRAND 
IMAGE ON PURCHASE DECISION OF BIRD FEED “CHIRPY”  
(CASE STUDY PASAR BURUNG ROGOWANGSAN PATI) 
ALIF FATHURRAHMAN 
2012-11-248 
 
 
Guidance Lecturer : 1. Dr. Drs. Ag. Sunarno H, SH. S.Pd. MM.  
  2. Ratih Hesty Utami, SE. MM.  
 
UNIVERSITAS MURIA KUDUS 
ECONOMIC DEPARTMENT OF MANAGEMENT PROGRAM 
This study aims to analyze the influence of price, product quality and brand image on 
purchasing decision of bird feed “chirpy" (case study pasar burung Rogowangsan Pati). 
Where are the five independent variables and one dependent variable, namely price, 
product quality and brand image as independent variable and purchase decision as 
dependent variable. 
This research was conducted by survey method to consumer of pasar burung 
Rogowangsan Pati and hypothesis test using multiple linear regression analysis. The first 
stage examines the validity and reliability of each variable question. The second stage, 
regressing the price, product quality and brand image of the purchase decision of bird 
feed “chirpy” (case studies pasar burung Rogowangsan Pati). 
The results showed that the variable price, product quality and brand image have a 
significant positive effect on purchasing decision of bird feed "chirpy". It is suggested 
that the existing price list does not change frequently, causing consumers to become 
confused and not interested in buying bird feed "Chirpy", in addition to maintaining good 
corporate image by holding joint training activities as well as competition by providing 
superior products for participants. 
 
 
Keywords: price, product quality, brand image and purchasing decisions. 
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